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2009 TOURISM IMPACT FACTS
Source: 2010 Research Data Services, Inc.

2009
2008
Change ‘08/‘09


1,338,800
1,413,760
# Visitors (Short Term Paid Lodging)
-5.3%

$756,482,900
$836,390,570 
Direct Visitor Expenditures
-9.6%

$1,127,916,007
$1,247,058,340
Economic Impact
-9.6%

$122.84
$131.47
Per-Person/Per-Day Expenditure
-6.6%

48.8/$142,132
48.5/$148,397
Visitor Average Age/H H Income
+0.6%/-4.2%

$12,194,340
$14,484,807
Tourist Tax Revenue
-15.8%

60.8%
65.2%
Annual Hotel Occupancy
-6.7%/-4.4 Points


$154.8
$168.8
Annual Average Daily Hotel Rate
-8.3%/-$14.0

1,985,930
2,110,580
Annual Hotel Room Nights
-5.9%/-124,650

$81,733,720
$113,104,036
Group/Meetings Economic Impact
-27.7%

N/A
30,400
Tourism Industry Jobs (p)


N/A
$897,093,400
Wages Supported by Tourism Industry (p)



(2006 Data)


$72,207,011
$79,764,948
Visitor Sales & Gas Tax Revenue
-9.5%

$609
$665
Tax Savings per 118,546 Households
-8.4%

$17.68
$16.40 
ROI: Visitor Spending on Ad Dollars Invested
+7.8% 

39.0%/30.1% *
40.4%/24.5%
Inquirers Visited or Intend to Visit



39.9% *
40.8%
Attracted by Nature Activities


16.8% *
15.0%
Attracted by Cultural Activities


94.5%/92.7% *
94.6%/88.9%
Use Internet for Travel Info/Booked Travel


89.1%/25.5% *
85.6%/21.5%
Vacation vs. Visiting with Friends & Family

3.0 people/6.2 days *
3.0 people/6.4 days
Party Size/Length of Stay (in Days)

54.7%
56.3%
Arrived by Air
* Preliminary 2009/10 Conversion Data
