
2024 Media Trends 



Table of Contents

1. Meet the Team

2. Trending Media Topics

3. What’s Hot with Today’s Travelers

4. Capitalizing on trends and current events

5. Top 2024 Social Platforms & Top Performing Social Content

ParadiseAdv.com



3 



4 



5 



6

2 
Trending 

Media Topics 



Trending Media Topics | Summary

7

● XXX
● XXX
● XXX

ParadiseAdv.com



8
ParadiseAdv.com



9
ParadiseAdv.com



10 



11

3 
What’s Hot with 

Today’s Travelers 



12



13



14



15



16



17



18



19



2
0



21

4 
Capitalizing on 

Trends 
& 

Current Events 



ParadiseAdv.com

22



2
3

4 
2024 

Social Media 
Trends 



Meet the Team 

Katherine Peterson 
Senior Social Media Manager 

Paradise Advertising 
Kpeterson@paradiseadv.com 

ParadiseAdv.com 

Katherine is an accomplished Senior Social Media 

Manager at Paradise Advertising, renowned for her 

expertise in creating impactful social media campaigns. 

Her content strategies have been recognized by US 

Travel Association, winning her Esto’s Best Social Media 

Campaign award in 2021. With a passion for assisting 

local businesses and communities, Katherine utilizes her 

skills to drive awareness and promotion through various 

social media channels. 

https://ParadiseAdv.com
mailto:Kpeterson@paradiseadv.com


Top 2024 Social Media Trends | Summary 

25 
ParadiseAdv.com 

● Adapting to 2024 Realities: Success lies in adapting to the evolving social 

media landscape. 

● In 2024, ROI will take center stage in social media as successful 

organizations close in on top-performing tactics. 

● From singling out hero platforms to perfecting content mix and leveraging 

AI, marketers and brands set the pace with a new level of precision and 

efficiency. 

https://ParadiseAdv.com
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The Rise of AI 

● AI is becoming an integral part of social media strategies,
 transforming how brands engage with their audience. 

● Maintaining a healthy balance between technology and authenticity is key. 

● Decide which tasks are best suited for AI and which ones are crucial for 
building authentic relationships with your audience. 

● Different age groups are forming different relationships with AI-generated 
content. Knowing exactly who your audience is will help you develop an AI 
strategy that’s in line with their values and preferences. 

https://ParadiseAdv.com
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● 5 billion people are social media users worldwide. 

● Facebook is still the largest online social media network - 3 billion 

users, 70% of American adults have an account. 

● TikTok is the fastest growing platform - 1 billion users worldwide, and 

about 50% of Americans have accounts. 

● YouTube is on the decline but still has over 2.5 billion users globally. 

● Pinterest is the second most visited website in the United States. 
Source: HSMAI Americas 

Social Platform Statistics 

https://ParadiseAdv.com
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The Multi-Platform Predicament 

● Zeroing in on Platforms That Work 

● Strategic Approach: Instead of being everywhere, focus on platforms that 
align with your audience and contribute to meaningful engagement. 

● Quality Over Quantity: It's not about the sheer number of platforms but 
about maintaining a strong, impactful presence on selected platforms. 

● Measuring Success: Prioritize the platforms that generate the most 
positive response and contribute significantly to your overall ROI. 

https://ParadiseAdv.com
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The Entertainment and ROI Connection 

● In 2024, brands that publish entertaining content 
on social will succeed in winning engagement, 
and market share away from brands that keep on 
publishing the same old type of content. 

● Consumer Preferences: Consumers use social 
media primarily for entertainment and relaxation. 
Brands focusing on too much self-promotion are 
perceived negatively. 

● Entertainment proves to be a quantifiable factor 
in ROI, even in serious or regulated industries. 
○ Top performing content- short form video 
○ Unique brand positioning 
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